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OF MARKETING AND ENROLLMENT

ALWAYS BE COMMUNICATING




WHAT IS YOUR MESSAGE?



Case Study
St. Mary Nativity, Joliet lllinois
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CHALLENGE

Develop a marketing plan for St. Mary Nativity in Joliet
to increase awareness and enrollment.
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PROCESS

Research
| One-on-one interviews
| Meetings with leadership
| Demographic data analyzed

| Community research
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RESULTS

Improve overall awareness and credibility within the
general population and targeted family communities.
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SOLUTION

Develop
| New Brand

| Strategic Marketing Plan
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ST MARY NATIVITY
Create New Brand, Logo, Tagline

| Represent the parish and school mission
| Easily recognizable
| Speaks to parents, parishioners

| Visible, wearable
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BRAND. COLLATERALS.

| Brochure

| E-mail template

| Letterhead & Stationary

| Sighage (poster, banner, lawn)

| Print Ad development

| Direct Mail Campaign



st. Mary Naﬁvirq

catholic school

DEEPLY COMMITTED. CHRIST AT HEART.
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AWARENESS
| Created renewed image for Church and School

| Message of growth and success

| Included brochures, yard signs, stationary, banners,
templates for parish bulletins, school newsletters, alumni
newsletters

| Redesigned website






